Sustainable Consumption in Thailand : Dr. Wimonrat Wim Teriyapirom, Office of the Consumer Protection
Board Thailand
@ The Sustainable Consumption and Production Roadmap 2017-2036(SCP Roadmap 2017-2036)
—Concept of Sustainable Consumption and Production (SCP) has been integrated into the National Economic
and Social Development Plan (NESDP)
-His Majesty’ s King Rama IV : the Sufficiency Economy
—The 20-year national strategic plan (2560-2579) :
—Strategic goal 4 : promote green growth for sustainable development
—Strategic goal 5 : bring about national stability for national development toward prosperity and sustainability
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@ The SCP Roadmap (2017-2036)
1. Lifting Thai society to meet the sustainable production strategy
*Mobilizing sustainable production at national level
*Mobilizing sustainable production in a local level
*Mobilizing sustainable production in a household or community level
2. Lifting Thai society to meet sustainable consumption strategy
+Establish and strengthen green procurement in public and non—public organizations
+Establish and strengthen mechanism to promote awareness on local SCP efforts
«Improve human resource and educational system to respond SCP
3. Lifting Thai society to apply supported factors for sustainability strategy
+Sustainable energy management
+Sustainable buildings and construction management
+Sustainable infrastructure and city planning
+Sustainable transportation and logistics
*Economic instrument to support SCP
+Sustainable human capital-society—culture
+Data, knowledge, science and innovation
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@ The national sustainable consumption work

1. Green Hotel Project

Department of Environment Quality Promotion has launched “Environmentally Friendly Hotel Project” with
aims to enhance the use of resources and energy of the hotel and improve the standard of services to become
more environmentally friendly.

Objectives:

—To reduce the cost of resources use and promote energy efficiency according to guidelines of good practices
—To conserve natural resources and promote good environmental management

—To improve standard of services by taking environmental issues into account

—To prepare businesses for environmental standard assessment at the international level
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The Nai Harn Phuket hotel received the Green Hotel Awards 2018 “Gold level”. The hotel uses natural
fertilizers in the garden, which made from a mix of compost and effective microorganisms and produced on—site
using fruit peels and wet waste. They uses energy—saving LED lighting and launch the plastic bottles recycled
project with the customers.
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2. Green Industry Project

*Ministry of Industry has launched “Green Industry Project” in 2011 to encourage the industries in Thailand to
be more environmentally friendly, and more responsible to the society.

*5 levels of Green Industry;

Level 1 - Green Commitment

Level 2 - Green Activity

Level 3 - Green System

Level 4 - Green Culture

Level 5 - Green Net
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Green Industry Forum

3. Sustainable Consumption Workshop for Thai Youth Project

Office of the Consumer Protection Board (OCPB) has launched “Training program on Sustainable
Consumption” to the students in the local universities since 2017 until now

Objectives;

—To promote the concept of sustainable consumption to the new generation of Thailand



—To raise awareness of sustainable consumption and sufficiency for sustainability to young people
—To brainstorm to create a cost—effective consumption guideline in each community
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@ The Challenges and Recommendations for Thailand Sustainable Consumption
—Lack of knowledge and recognition of the importance of the issue
—Lack of the public relation
—The green products are expensive and cannot persuade consumers
—Few green products are available in general market
—Government has no strict law regarding enforce the industry and entrepreneur to be natural friendly
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Promotion of Sustainable Consumption: The Philippine Experience  UNDERSECRETARY RUTH B. CASTELO

Consumer Protection Group Department of Trade and Industry

1. National Sustainable Consumption Agenda

Goal of the Philippine government on sustainable consumption, its institutional setup, and responsible agencies
By 2020, achieve the environmentally sound management of chemicals and all wastes throughout their life cycle,
in accordance with agreed international frameworks, and significantly reduce their release to air, water, and soil
in order to minimize their adverse impacts on human health and the environment.
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2. Sustainable Consumption Initiatives

Completed, ongoing, and future national sustainable consumption work in the Philippines

* Philippine SDG Progress

— Multi—sectoral Workshop (2015)
Reviewed and discussed the outcome document of the UN Summit
Identified and relevant targets and indicators

— Assessment of Indicators & Data Revolution Roadmap (2016)
Conducted an assessment of indicators
Built a data revolution roadmap for progress monitoring and assessment
Developed the metadata on SDGs

— Finalization of the SDG Indicators (2017)
Finalized the Philippine indicators for SDG
Identified proxy and supplemental indicators at the sub—national level

—  Philippine Statistical Development Program (PSDP) 2018-2023 (2018)
Incorporated a chapter on SDG in the PSDP 2018-2023
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3. Promoting sustainable consumption in the Philippines
+Single—Use Plastic Ban

*Boracay Clean Up

*Manila Bay Clean Up

*Red Orchid Award

+Ecolabeling

*Renewable Energy

*E-Jeepney



+Digital Price Tag
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4. Gaps and Challenges

Gaps and challenges in promoting sustainable consumption in the Philippines

Policy:
Weak policy framework
Application of policy in irrelevant supply chains
Existing policies are not implemented
Advocacy:

Low awareness and understanding on sustainable consumption
Inadequate accessible information
Consumer Behavior
Changing consumer behavior
Price—focused purchase
Market Participation
Commitment of business on social and environmental responsibility
Limited sustainable products and services
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5. Way Forward
Recommendations and future plans for the successful promotion of sustainable consumption in the Philippines
and in the ASEAN
Mandating of ecolabeling on products and services
Establishment of the National Motor Vehicle Inspection and Maintenance Program
DTI Bagwis Award - Green Level
Green Growth Cooperation
Green Consumerism Project — Integration of sustainable consumption in the curriculum
Partnership with consumer organizations, academe, business, and other relevant stakeholders
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Promotion for Sustainable Consumptionin Indonesia (as experiences)
Ms. Junianti Pakpahan, Head of sub Directorate of Consumer Protection Networking Ministry of Trade

Indonesia (tbc)



